RECREATION == _ 


THE NATIONAL MAGAZINE OF RECREATION IN INDUSTRY 


ANAGEMENT _ 








NATIONWIDE’S MURRAY LINCOLN SPEAKS 
CHAMPION PAPER & FIBRE CO’s COUNCIL 
DUPONT—-HOW TO RESEARCH A PROGRAM 
ANYONE FOR CRICKET? 
















NOW! Real top quality bowling shirt for *4°5° 


NO CHARGE FOR LETTERING* | 


























when you order direct from the factory! l 
oO 
Identical to quality of other shirts selling at $6.95 a 
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(half sleeves only). poh 
New “Miracle 88" fabric teams up record- BOWLING SHIRTS AND BLOUSES F P 
breaking wear, wrinkle resistance and easy oe , ti 
washability. Bien Se is 
Choice of smart colors: Send no money! See it before you buy! 
Ladies’ blouses in eresm or ight blue only "USN maize MAIL THIS COUPON NOW! b 
Beautiful ‘‘Velvatex”’ flocked lettering in choice (J c 
of colors. | | OK, Vic! Send me a TOP SCORE Bowling Shirt | 
| Vic Lerner, Industrial (and color swatches) on approval. " Pp 
*Sponsor’s name, trademark, or other device (on back only) on orders of 40 | Team Sales Mgr. | Color preference p 
or more at no extra cost. Other lettering available at small charge. | KING LOUIE Bowling | fi 
Shirts Div. Name. — 
r Holiday Sportswear, Inc. ; Firm e 
i ma 311 West 8th Street S| 
oe de by the makers of famous. | Kansas City, Missouri | Address sill , 
ca . King Louie bowling | A | city State__. 





























BAY RECREATION ROUNDUP 





“TO EACH HIS OWN” AT GATES 
Rubber Co. A wide variety of recrea- 
tional activities is offered to Gates 
Rubber Co., Denver, Colo. employees 
in the summer recreation program. This 
is demonstrated here by employees rep- 
resenting Golf, the Outing Club, Boys 
Ball School, Softball, Bowling, Swim- 
ming, Horseshoes, Water Skiing, Arch- 
ery, and Fishing. Lloyd Smith, Recrea- 
tion Director estimates that between 
2,000 and 3,000 employees take part 
in these outdoor activities. In addition, 
there are employees who engage in 
indoor activities such as Bridge, Danc- 
ing and various games. 





LOCKHEED DRAG ‘N PUFFERS carry 
on the best traditions of General Custer 
and Sitting Bull in the LERC Pipe Club. 
More than just a club for pipe smoking 
and “bull’’ sessions, the LERC Pipe Club 
has outside projects such as distributing 
pipes and tobacco to needy male pa- 
tients in local hospitals. Pipe collecting 
is another aspect of the hobby, and 
members like Rex Wonnel (left) and 
Eliot Herbert, club officers, demonstrate 
both the contentment of pipe smoking 
and two of their choicest hand-carved 
pipes. One club member has over 1,000 
Pipes—he also makes pipes for his 
friends, elaborately carved models, and 
exchanges them with famous pipe 
smokers, which of course adds to his 
collection. 


HAMM’S SKYLANDERS CLUB 


Theo. Hamm Brewing Company, St. 
Paul, Minnesota, employee 
group of about 1200 members called 
the Hamm’s Skylanders Club. Taking 
the famous “Land of Sky Blue Waters” 
theme, the club has a bi-monthly news- 
letter mailed to the homes of members 
from which they learn about recrea- 
tion activities in which they can par- 
ticipate. 

Emblem and membership card, 
reproduced at the right, are widely 
used. Emblem is used by the various 
activities as a sleeve or pocket patch. 
Membership cards are 


has an 


printed for 
Charter, Active, Life and Honorary 
members. 

Colorful printing and design add a 
sense of value and employee identifi- 
cation to the 
Hamm’s. 


recreation program at 





INDOOR GOLF LESSONS AT EAST- 
MAN Kodak. Ray J. Walsh, Recreation 
Director for Eastman Kodak, Rochester, 
reports the enthusiastic participation of 
EK employees in indoor golf training. 
Shown above, from left, are EK em- 
ployees Pat Lynch, George Temlitz, and 
Doris Schaefer, with golf pro Fred Pur- 
chase. These lessons are given to groups 
of five people every Tuesday evening 
in a room where EK has a Sterling Net 
and Twine golf net. This driving range 
is on pulleys and can be set up by any- 
one in about three minutes. Rubber tees 
are used on the drive pad. 


A.T. & T. Employees 
Offered All-Expense Trip 


For Two to New York City 

BELL NEWS, winner of the third an- 
nual Safety Awards program of the 
American Association of Industrial Edi- 
tors, is passing its prize money along 
to Bell employees in the form of a new 
safety contest. 

Employees are asked to complete a 
safety jingle with the winner getting an 
expense-paid weekend for two in New 
York City. Trans World Airlines is as- 
sisting on the transportation. 
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1958 MIDWEST 

GOLF TOURNEY 

The 1958 Midwest Industrial Golf 
Tournament will be held at Woodridge 
Country Club in Lisle, Illinois, on 
August 16, 17, and 18. According to 
Ray Dietrick, the Woodridge layout 
offers 36 tricky holes of golf and will 
provide midwest industry’s top golfers 
with a real challenge. 


£: Sea Lee 
YELLOW IS SIX 
TIMES AS VISIBLE 

The hunter arrayed in yellow is 
much more visible than the one garbed 
in red according to recent findings. 
Tests conducted by the National Rifle 
in cooperation with the 
California Optometric Association and 
the LU. S. Army demonstrate the su- 
periority of yellow. 


Association 
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TOP MANAGEMENT SPEAKS 


America's expanding future is the pM 
clue to ever-expanding employee {Wi 
recreation, according to Mr. B Ma 
Murray D. Lincoln, president, Na- ; : 
tionwide Insurance Companies. Bre 


CARRY-OVER VALUES OF a 
INDUSTRIAL RECREATION . i 
STRESSED BY NATIONWIDE Pe 


America’s tremendous capacity to produce food and materials, almost hv 
beyond our capacity to consume, will surely lead us to less time on the pw 
job, more time for leisure. The ways in which people spend these addi- i os 
tional free hours will, I believe, largely determine the kind of life they'll ee. 
enjoy after retirement. If, through our industrial recreation programs, 
we can attract our people’s minds and their hands to interests outside Da 
their particular vocations, then we'll have made a valuable contribution st 
to their well-being. E 

In the course of doing these things, our recreation program will put Co 
added emphasis on service actitities as one of the most rewarding forms i 
of recreation. 

These activities will, I’m sure, continue to be beneficial to our em- | C. 
ployees, not only in preparing them for increased leisure and retirement Ff 
but in offering them needed relief from the pressures of modern-day By 
living. We intend to increase recreation activities which involve family é 
participation, thus heightening the personal relationships and the result- . 0 


ing understanding between the people of our corporate family. Dom 


Mr. Murray D. Lincoln is president of the Wi 
three Nationwide Insurance companies— De 
Auto, Fire, and Life—and of a number of ch 
associated companies. He is also chairman Be 
of the board of CAR E, the international Ar 
relief agency, and president of the Co- IA 
operative League of the U.S.A. Ck 
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dustrial employees. 
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JULY COVER—NIRA President-Elect A WEEK-END IN NEW YORK: 

Tom Croft, Chief of Employee Service, How C.I.T. uses week-end vacations 

Convair, a Division of General Dyna- to stimulate employee participation. 

mics, Fort Worth, Texas, views the 

expanding future of industrial recrea- 45 YEARS OF SCOUTING: 

tion with confidence. The experience of Goodyear Tire and 
Rubber Co., Akron, Ohio, with Boy 


(Conference photos by Scout troops as a means of company 
Dick Magness, participation in youth development 
3209 Neville, Fort Worth, Texas.) and community service. 





SUBSCRIPTIONS: Send subscription correspondence and change of address to Subscription Manager, RECREA- 
TION MANAGEMENT, 203 No. Wabash, Chicago |, III. Subscribers should notify publisher promptly of any 
change of address, giving old as well as new address, and including postal zone number, if any. If possible, en- 
close an address label from a recent issue of the magazine. Please allow one month for change to become effective. 











POSTMASTER . . Please send form 3579 to RECREATION MANAGEMENT, 203 N. Wabash, Chicago 1, Illinois 








RECREATION MANAGEMENT is published monthly by the National Industrial Recreation Association, 
a non-profit service organization incorporated under the laws of Illinois in 1941, at 203 N. Wabash 
Ave., Chicago 1, Ill. This publication carries notices and articles in regard to activities of the Associa- 
tion and its affiliates. In all other respects the Association and Recreation Management cannot be 
held responsible for the contents thereof or for the opinions expressed by writers. Subscription 
Rates—$4.00 a year—35¢ per copy. Canada $4.50. Printed in U.S.A. Business and Editorial Office: 
203 North Wabash Ave., Chicago 1, Ill. Publication Office: 739 20th Street, Rockford, Illinois. 


RECREATION MANAGEMENT, JULY 1958 a 











RM a 


INDUSTRIAL ATHLETIC 
ASSOCIATION OF 
OAKLAND, CALIFORNIA 
SETS PATTERN FOR 
METROPOLITAN COUNCILS 


by 
Helen H. Iverson 
Supervisor of Recreation 
Oakland Recreation Department 


| Editor’s Note: This is the second in 
a series of write-ups on city industrial 
recreation councils and/or associations 
affiliated with the National Industrial 
Recreation Association. | 


A. early as 1919 the Oakland, Cali- 
fornia city recreation department or- 
ganized what is believed to be the first 
city-wide Industrial Athletic Associa- 
tion dedicated to “promote sport for 
sport’s sake in intra-plant and inter- 
plant recreation.” 

The association was founded follow- 
ing a survey of Oakland’s industrial 
and mercantile establishments which 
revealed considerable interest on the 
part of management and employees for 
an association that could provide in- 
creased opportunities for participation 
in athletic games and contests, espe- 
cially in the way of leadership, offi- 
cials, equipment and facilities. 


Sixty Firms Today 


Starting in 1919 with 
companies as charter members and ap- 
proximately 500 participants, the as- 
sociation has grown to a membership 
of sixty firms and well over 5,000 par- 
ticipants. Greatly aiding this growth 
has been the development of Employee 
Welfare and Athletic Associations 
within the plants in the Oakland area. 

Up until 1940 the association’s pro- 
gram was administered by two recrea- 
tion supervisors assigned by the Oak- 
land Recreation department. In 1940, 
the Industrial Athletic Association was 
incorporated under its own constitu- 
tion and bylaws. 


nineteen 


The officers consist of a president, 


three vice-presidents, secretary and 
treasurer. The vice presidents head 
three strong committees: Business, 


Men’s Activities and Women’s Activi- 
ties. A Commissioner and two commit- 
teemen for each activity are appointed 
by the president. To insure experi- 
enced management, one of the com- 
mitteemen usually advances to commis- 
sioner for the ensuing year. 
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OFFICERS AND DIRECTORS OF THE INDUSTRIAL ATHLETIC ASSOCIATION 
of Metropolitan Oakland meet to consider plans for the current season, 
Left to Right—Front Row—Mrs. Helen Iverson—Oakland Recreation Depart. 
ment; Joe Rescigno—Naval Air Station, Alameda, President; Harry Miller—Dorr 


Oliver, 


Inc., Oakland, Chairman; Mrs. 


Kathleen Walsh—Oakland Recreation 


Department. Left to Right—Back Row—Mrs. Lee Hague—Safeway Stores, Inc,; 


Mr. Owen C. Jones—Oakland Recreation Department; Miss Norma Fields—Moore 
Irene Nelson—Owens-lllinois Glass Co.; James 
Duncan—Standard Register Company; Miss Dorothy Bonner—Moore Business 
Forms, Inc.; Miss Dorothy Partridge—Golden State Co., Ltd.; Mr. Jack Duffey— 


Business Forms, Inc.; Miss 


Harry Compton Sporting Goods. 








Representatives of member firms 
and the officers meet monthly at an 
informal dinner meeting, usually at a 
facility of the city recreation dept. 

Inter-plant competition in a wide 
variety of sports is the backbone of 
the association’s program, both social 
and athletic. Today the greatest 
is in softball, basketball, 
Other activities include 
tennis, table tennis, touch tackle foot- 
ball, swimming, horseback riding. 
crew, folk dancing, charm classes, and 
millinery. Schedules and room facilities 
are coordinated through the 
reation department. 


re 
sponse 
and bowling. 


Women’s Program 

The association sponsors a_ special 
women’s program for employees of 
member firms. Individual sports, such 
as golf, badminton, 


tennis, swimming, 


golf | 


city rec- | 


and horseback riding have great appeal. | 


Leagues and tournaments are planned, 


organized and conducted with certified | 


women officials and coaches. 
Currently bowling is the 
is enjoyed as a year ‘round activity. 
Golf is also popular. The “Sunward 
Golf Club” was recently organized for 
girls who have had little golfing ex- 
perience and shows 79 members. 

The key to the success of the Oak- 
land plan has been the all around 
cooperation between industry, city and 
school officials on the development and 
use of recreation facilities. 


women 
favorite 


and | 
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DIVING BOARD 


World's Finest Official Board 
Rugged Aircraft Girder Construction, 
Unequaled in Design, Durability and 
Performance by any board built today. 
Exclusive International Distributors 
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AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK, PICNIC, PLAYGROUND, SWIMMING 
POOL AND DRESSING ROOM EQUIPMENT 
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RM FEATURETTE 





VONNEGUT HARDWARE CONCERT BAND 


Early in 1943, about 40 men met in the Vonnegut Rec- 
reation Room for the purpose of organizing a band. This 
was the first Vonnegut Hardware Concert Band, sponsored 
hy the Vonnegut Hardware Company through its Recrea- 
tion Committee. 

Members furnish their own instruments and play for fun, 
much as a choral group. The company supplies the band’s 
musical scores, upkeep of musical instruments, and other 
essentials, as well as its recreation room for rehearsals. 

Edwin E. Kerner, a retired Vonnegut employee, has been 
the band director from the beginning. Seventy-nine years 
old, his interest in music spreads over many years, both as 
player and as a conductor in orchestras and bands. 

At present, the band has fifty members with about 
thirty-five men generally on hand for the regular weekly 
rehearsals. The band is strictly an amateur organization, 
playing for the benefit and amusement of the citizens of 
Indianapolis and its environs. Concerts have been held at 
the various City Parks, American Legion Parades, Little 
League Baseball and many other types of civic activities. 

The Concert Band has been an integral part of the over- 
all Recreation Program, providing recreation and enter- 
tainment for the members of the band as well as for the 


© employees. They have been used many times to play for 


Annual Picnics, Dances and other activities. 
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CONVENIENCE FOR EMPLOYEES 


The great convenience to employees, such as working mothers, of 
being able to obtain finest quality greeting cards on company premises. 
This creates good will and increases employee morale. 


This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 
floor space, no risk, no employee soliciting. 

Your employees will appreciate the convenience. . . 

you'll appreciate the added income. 


The FREE booklet explains our plan simply and quickly 
. . Send for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 
representatives will call at your request. 
WETMORE & SUGDEN, INC. 
Palrport, New Vork ” Member IRA 


FLANGE-WRAP 


The cushioned grip that gives you the 
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SINCE 
1924 








@ Suede-textured 
rubber locks fingers 
to grip! 

@ Tension winding 
aksorbs shock. 

@ ORDER ON NEW 


CLUBS 

@ REPLACE WORN 
GRIPS 

At your ie shop, or 


$] gse Dozen 


Delivered 
Check or money order 


LSI. Sok Consany 


DEPT. RM, SOLON, OHIO 
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The 17th annual NIRA Conference and Exhibit in Ft. 
Worth, Texas, May 18-21, was a rip-roaring success in 
every respect. What it lacked in numbers it more than 
made up in genuine Western hospitality and conviviality. 


er vt 


Following the annual business meeting in Fort Worth, NIRA‘s 
new board included: Left to right, seated: Martha L. Daniell, 
vice-president; John H. Leslie, vice-president; Thomas G. 
Croft, president; William |. La Bute, vice-president; Wm. C. 
F. Ziegenfus, vice-president. (standing, 2nd row) Left to 
right: C. E. Barnhart, Region 4 director; Walter Dowswell, 
Region 3 director; Charles Haggerty, Region 3 director, and 
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begins,” 


1958-59 BOARD OF DIRECTORS—NATIONAL INDUSTRIAL 


PAST AND PRESENT 


LEFT: Newly-elected NIRA President 
Thomas G. Croft, Chief of Employee 


Klingler, assistant personnel director, 
Consolidated Electrodynamics Corp, 
Rochester, New York. 


NIRA PRESIDENTS— | 


Services of Convair's Ft. Worth Plant, § 


RIGHT: Past-President Kenneth ‘‘Tex" © 





ANNUAL CONFERENCE 


Approximately five hundred delegates, guests, wives and | 
exhibitors played “cowboy” for four days and loved every 
minute of their stay in the famous “city where the West | 
thanks to the sixteen hard-working committees. | 


€ PN 
; . . 
‘ 


RECREATION ASSOCIATION 


Kenneth Klingler, immediate past president and Region | 
director; Back row: M. J. Dore, Region 8 director; Robert F. 








Janes, Region 6 director; G. M. Matlack, Region 4 director, | 
Dean Moneymaker, Region 6 director; H. §. Naish, Region7 f 
director, and Don L. Neer, executive secretary. Absent: § 
Oskar Frowein, Region 1 director; Walter P. Sprangers, | 
Region 5 director and Charles G. Boyle, Region 7 director. § 
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Rodeo — Frontier Party — Activity Demonstrations — 


JUNIOR 
BASEBALL 
7 


iN * 
baal , CLUBHOUSE 


AT FORT WORTH—AIR VIEW OF THE CONVAIR RECREATION ASSOCIATION RECREATION AREA, 80-ACRE TRACT 


\ a = IRVIN ROAD a 


PICNIC AREA 1. 
SHELTER HOUSE ME BIG BARBECUE PIT 





: i 


developed for employee recreation. This is where members of host Chance Vought Club and Convair employees staged 
western rodeo. Clubhouse, 12,000 square feet, cost $165,000. Convair people helped build roads, barbecue pits, stone 
fences, boat landings, stables, and other features. 


Festivities got under way Sunday noon with sixty ex- 
hibits of the latest in industrial recreation equipment and 
services on display for the delegates’ inspection. 

Darrell Royal, head football coach, University of Texas, 
and member of the Wilson Sporting Goods Advisory Staff. 
set the conference challenge in the opening keynote address 
with a four-point program of preparation, specialization. 
perspiration, and inspiration. 

The Convair “Welcome Reception” wound up the first 
day’s program after two interesting panel-seminars were 
held on the “Organization and Administration of Employee 
Recreation Associations” and “Recruiting and Training 
Paid and Volunteer Leaders.” Wives of delegates were 
taken in tow by Wives’ Program Co-chairmen Winnie 


SATURDAY MORNING, MAY 17, THE 


“Old Guard’’ was hard at work to get 
the big show underway. Winding up a 
year’s business and getting things ready 
to turn over to the new Board of Di- 
rectors took a lot of hard work and 
careful thought. Members of the out- 
going Board present, clockwise from 
left: Kenneth Klingler, president; Wil- 
liam |. La Bute, vice-president; Thomas 
G. Croft, vice-president; Verne Vaught, 
Region 3 director; Martha L. Daniell, 
Reg. 2 director; Dr. Harry D. Edgren, 
director of research; Walter Dowswell, 
Reg. 3 director; G. M. Matlack, Reg. 4 
director; Wm. C. F. Ziegenfus, Reg. 2 
director; John H. leslie, vice-president; 
Vern F. Peak, vice-president and Don 
L. Neer, executive secretary. 


Leonard and Mary Smith, of Convair Recreation Assoc. 

At 7:00 a.m. Monday morning, NIRA leaders convened 
for the Keyman Breakfast around the Hilton Hotel pool, 
where President Ken Klingler awarded gifts to the leading 
membership “salesmen” of each NIRA Region: Region 
One—Larry Benjamin, Rockefeller Center, New York City 
and Dave Chapin, Equitable Life Assurance Company, 
New York City; Region Two—Martha Daniell, Nation- 
wide Insurance Company, Columbus, Ohio and Ben Koz- 
Products Cleveland, Ohio; 


man, Thompson Company, 


Region Six—Robert Janes, Chance-Vought, Dallas, Texas; 
Region Seven—Ernie Wheatley, Hughes Aircraft, Culver 
City, California; and Region Eight—Bill LaBute, Auto- 
matic Canteen Employees Assoc., Scarborough, Ontario. 
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WESTERN BUFFET LUNCHEON AT THE RIDGLEA COUNTRY 


Vern Peak, Kaiser Steel Company, Fontana, California. 
and President Ken Klingler topped all “salesmen” with 
ten and eleven new members, respectively. 

Following the champagne breakfast, three fine panels 
were featured on Monday on “Staging Special Events.” 
“NIRA Travel Council,” and “Music and Dramatics in 
Your Program.” The Monday Luncheon was highlighted 
by a talk by August C. Esenwein, Vice-President, Convair. 
Ft. Worth, who emphasized the conference theme— 
Advancing With the Times—with appropriate and timely 
remarks on what recreation means to Convair. 

Afternoon seminars on Monday included: “The Com- 
pany Picnic.” “Christmas Parties for Employees’ Chil- 
dren,” “Special Clubs for the Small Company Program,” 
and a handicraft demonstration which rounded out the 
day’s business activity. 

Monday evening, Martin Hughes, international humor- 
ist, spell-bound the audience with the story of his exploits. 
This program was followed by meetings of all eight regions. 

Tuesday morning the following panels held the interest 
of the delegates: “The Operation and Maintenance of In- 
dustrial Parks, Pools, and Centers,” “Rifle and Pistol 
Programs,” “Vending Trends” and “Industrial Recreation 
Predictions for the Future.” 

Tuesday’s visitation program proved to be the main 
highlight of the Conference, with an attractive luncheon at 


2 eee, 
BYRON NELSON, GIVING 
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GOLF DEMONSTRATION AT RIDGLEA COUNTRY CLUB 
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CONFERENCE CO-CHAIRMEN, I. B. HALE (left) and T. G. 
Croft, both from Convair, stop for a visit with Byron Nelson | 
(center) and NIRA executive secretary Don Neer before } 
witnessing Nelson’s golf demonstration at the Ridglea 
Country Club. This and other activity demonstrations were 
popular features of the conference. 
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CONFERENCE HIGHLIGHTS 


the fabulous Ridglea Country Club 
served western style followed by Byron 
Nelson’s golf clinic. Bob Benn, Recrea- 
tion Director, Grumman Aircraft Co., 
Bethpage, New York, won the delegate 
driving contest with Conference Co- 
Chairman I. B. Hale second. 

From Ridglea, the delegates moved 
to a special staging area for the west- 
ern parade, where over 100 saddle 
horses, stage coaches, surreys, chuck 
wagons, and other western means of 
locomotion were provided to transport 
everyone to the 80-acre Convair Rec- 
reation Area. 

The balance of Tuesday afternoon 
was spent in visiting the various rec- 
reation areas in the 80-acre layout. 
dinner from Otha Coburn’s famous 
chuck wagons, and an expertly staged 


(continued on page 13) 





DR. SHANE MacCARTHY, EXECUTIVE DIRECTOR OF THE PRESIDENT‘S 
Council on Youth Fitness, Washington, D. C., addressing the delegates at the 


Past Presidents’ luncheon on ‘Youth Fitness—A Challenge for Industry.” 


PAST PRESIDENTS AT THE HEAD 
table starting third from the left in- 
cluded C. A. Benson, Eastman Kodak 
Co., Rochester, N. Y.; W. H. Edmund, 
Goodyear Tire & Rubber Co., Akron, 
Ohio; Ben M. Kozman, Thompson Prod- 
ucts, Inc., Cleveland, Ohio, chairman; 
Dr. MacCarthy; Kenneth Klingler, Con- 
solidated Electrodynamics Corp., Ro- 
chester, N. Y.; Carl Klandrud, Allis- 
Chalmers Mfg. Co., Milwaukee, Wis. 
and Ralph M. Isacksen, J. P. Seeburg, 
Chicago, Illinois. 





HANDICRAFT DEMONSTRATION 


proved to be of great interest to dele- 
gates to the conference who were look- 
ing for ideas for smaller activities 
groups within their employee groups. 
Many employees take interest in handi- 
crafts of all kinds—leather working, 
ceramics, copper working, making jew- 
elry, fancy sewing and knitting, paint- 
ing, wood carving, to mention a few. 


ONE OF THE HIGHLIGHTS OF THE 


Wives’ Program was the Sports-Fashion 
and Water Show held during poolside 
breakfast at the Hilton Hotel, Ft. Worth. 
Wives also had shopping tours, a tea 
and book review, attended many of the 
events open to all delegates, including 
the banquet and floor show. 
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Conference Speakers — 








Dr. Shane MacCarthy 


PANEL SEMINAR—THE ORGANIZA- 
TION AND ADMINISTRATION OF 
EMPLOYEE RECREATION ASSOCIA- 
TIONS. Seated, | to r: Warren Wall- 
gren, Theo. Hamm Brewing Co., St. 
Paul, Minn.; Ernest Wheatley; Hughes 
Aircraft Co., Culver City, Calif.; Charles 
Haggerty, Ford Motor Company, Dear- 
born, Mich.; Robert D. Delius, Tennes- 
see Eastman Company, Kingsport, 
Tenn.; standing: John Wood, The 
Chemstrand Corp., Pensacola, Fla.; L. L. 
Jarl, Convair, Ft. Worth; A. Murray Dick, 
Dominion Foundries & Steel Ltd., Hamil- 
ton, Ont.; M. Forrest Bridges, Union Bag 
Co., Savannah, Ga.; George R. Bennett, 
Airco Assn., N. Y., and Charles H. 
Cunningham, U. S. Dept. of Agriculture. 


PANEL SEMINAR—RIFLE AND PISTOL 
PROGRAMS, I. to r: A. A. Riehl, Mgr. 
Shooting Promotion, Remington Arms 
Co.; John R. Powers, Asst. to the Presi- 
dent, Crosman Arms Co.; Clarence R. 
Gillaugh, National Cash Register Co., 
Dayton, O.; C. James Moyer, Kodak 
Park Athletic Assn., Rochester, N. Y.; 
G. M. Matlack, Aro, Inc., Tullahoma, 
Tenn.; at rostrum, Frank C. Daniel, Sec- 
retary, National Rifle Association of 
America, Washington, D. C.; Francis E. 
Howell, Sr., Olin Mathieson Chemical 











Homer & Jethro 


DARRELL ROYAL, HEAD FOOTBALL COACH, UNIVER- 
sity of Texas, opening conference speaker, challenged the 
ingenuity of delegates in building their employee athletic 
programs. According to Royal, four things are required: 
preparation, specialization, perspiration, inspiration. 


AUGUST C. ESENWEIN, CONVAIR VICE-PRESIDENT, 
described how Convair had advanced with the times in 
perfecting their outstanding employee recreation program. 
He challenged delegates as industry recreation leaders not 
to be afraid to roll up their sleeves and call management's 
attention to the values—both to management and em- 
ployees—in a well-planned and well-rounded program. 


DR. SHANE MacCARTHY, DIRECTOR OF THE PRESI- 
dent's Council on Youth Fitness proved intimately and dra- 
matically to delegates the necessity for greater emphasis 
on physical fitness in the employee recreation program. He 
urged that industry take the lead in planning and program- 
ming youth fitness activities in the most tangible manner. 


ONE OF THE MANY ENTERTAINMENT HIGHLIGHTS OF 
the conference was the stellar duo performance of Homer 
and Jethro who MC‘d the fabulous Frontier Party at the 
Convair Recreation Area. The inaugural banquet floor show 
featured Dotty Ann Cooke, Roger Ray, Betty Martin, and 
Zaney Blaney. 
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Corp., East Alton, Ill.; 1. B. Hale, Con- 
vair, Ft. Worth and William Ehnert, 
Abbott Laboratories, North Chicago, 


lll. This panel recommended the possi- 


bility of an annual NIRA Rifle and 
Pistol shooting contest to be conducted 
by mail, similar to contests staged by 
several NIRA members. 
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DOOR PRIZE DRAWINGS—Bill Hensel, president of Main- 
liner Club, United Airlines, San Francisco, Calif. accepts 
prize from John Hardy, Chance-Vought Aircraft, Sergeant- 
At-Arms, with Texas cowgirl who drew the winning prize. 


rodeo. From 9 to 12 p.m. a Frontier Party with paper 
money for games and a full scale western program enter- 
tained the delegates with show-stoppers Homer and Jethro 
as MC’s for the evening. 

On Wednesday, two fine panels on “Sports” and “Tech- 
niques of Good Communications” were held before enthu- 
siastic audiences. The past-presidents’ luncheon developed 
into quite a controversial session, as Dr. Shane MacCarthy. 
Director of the President’s Council on Youth Fitness, urged 
physical fitness emphasis in company programs. 

The annual meeting and election of officers in the after- 
noon set the stage for the inaugural banquet and floor 
show in the evening. Tom Croft, Chief of Employee Serv- 
ice. Convair, Division of General Dynamics, Ft. Worth. 


was elected President of NIRA for 1958-59. 


OLD AND NEW 
NIRA PRESIDENTS 

Kenneth Klingler, left, and Thomas 
Croft, president-elect. Croft, Chief of 
Employee Service at Convair's Ft. Worth 
plant, has been active in NIRA since 
1954. He was a director in 1956 and 
vice-president last year. He is a lifetime 
resident of Ft. Worth, and practiced 
law before joining Convair. 


Four vice-presidents were also 
elected. They include Martha Daniell 
of Nationwide Insurance Cos.; William 
LaBute of Automatic Canteen Co. of 
Canada, Ltd.; William C. F. Ziegenfus 
of Sun Oil Company and John H. 
Leslie of Minnesota Mining & Mfg. Co. 


Other new directors named, in ad- 
dition to Leslie and Ziegenfus, are: 
Oskar Frowein, Republic Aviation 
Corp.; Charles Haggerty, Ford Motor 
Company; C. E. Barnhart, St. Regis 
Paper Co.; Dean Moneymaker, Inter- 
national Shoe Co.; Herb Naish, Con- 
vair-Pomona; and Mike Dore, Avro 
Aircraft, Ltd. of Canada. 





REGIONAL CAUCUSES FOR ALL EIGHT REGIONS WERE 
held for the first time by all NIRA Regions prior to the Wed- 
nesday afternoon election of officers and Board of Directors 
for the coming year. Pictured above is caucus of Region 7. 


The floor show, courtesy of the National Association of 
Amusement Parks, Pools, and Beaches and the Dr. Pepper 
Company, featured Dorothy Ann Cooke, Roger Ray, Betty 
Martin, and Zaney Blaney. 


Board of Directors voted the 1961 national 
conference and exhibit to Los Angeles over eight bidding 
cities. The 18th annual conference and exhibit will be held 
in Philadelphia, May 24-27, 1959, and in 1960 Detroit 
will be host. 


The new 


Exhibit prizes were won by many of the delegates, in- 
cluding a week-end for two in Chicago by Bob Doheny, 
Minnesota Mining and Manufacturing Co., St. Paul, Min- 
nesota; and a four-day trip to the World’s Fair in Brussels, 
by John Gentile, Thompson Products, Cleveland, Ohio. 


Vine rm 
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Mixing Recreation With “Think” Sessions 


Pays Dividends In Management Development 


When you get 100 guys together for 3% days at a time for high 
powered ‘“‘think’’ sessions, you're going to have to have recreation 


for them. 


When you have five or six of these lengthy meetings in a row, stretch- 
ing over three weeks, your recreational provisions had better be 


closely planned. 


When these meetings are held at a camp on the shores of a high 
mountain lake, with no facilities for ‘‘getting into town,"’ your recrea- 
tion program had better please everybody, from active young men 


to easy going oldsters. 


And you'd better plan your recreation program weeks, if not months, 
ahead of the time you put it in action. 


These are the conclusions reached the 
hard way by The Champion Paper and 
Fibre Company, Hamilton, O., after 
three years of holding its famous Cha- 
paco Councils at Lake Logan in the 
Balsam Mountains of North Carolina. 

Ernie Nelson, the man in Cham- 
pion’s Industrial Relations department 
charged with being ringmaster, maitre 
@hotel, scout leader, dispatcher, travel 
agent, and gripe smoother-over is 
philosophical about the job, but the 
first years added grey hairs. 

Chapaco Councils are meetings of 
Champion’s management men, from 
foremen up to the chairman of the 
board. They get together to pick each 





MOST POPULAR RECREATIONAL ACTIVITY CENTERS 
around the golf driving range and near-by baseball batting 
machine provided for ‘‘think’’ session participants. 
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other’s brains for solutions to produc- 
tion problems, how to communicate 
more effectively up. down and across 
the company’s lines of responsibility, 
future planning. The 314-day meetings 
are concentrated “think” sessions. 

Recreation is sandwiched 
skull for necessary 
“All work and no play makes Jack a 
dull boy.” If participants don’t have 
some fun and relaxation along with 
the mental grind, they're apt to have 
a mental “hangover” from the affair 


between 


sessions reasons: 


instead of looking forward to the next. 

There about 1,000 in Cham- 
pion’s management ranks, from the 
general office and mill at Hamilton, O., 


are 


by 
Malcolm Bruce 
Champion Paper and 
Fibre Company 


and from mills at Canton, N, C., and 
Pasadena, Texas. 100 men at a time 
can be slept and fed in Lake Logan’s 
facilities—which is all that can be 
pulled off the job at one time in a 
firm that employs about 10,000 people. 


The two main recreation questions 
that had to be answered when plan- 
ning the Councils were: 1. How much 
recreation time? 2, What kind of ree- 
reation ? 


The much 
was “as much as possible,” 


answer to “how time” 
consistent 
with the fact that this wasn’t a holiday 
but a hard-headed approach to prob- 


lems affecting everyone in the company. 


SHUFFLEBOARD IS POPULAR, AS ARE MANY OF THE 
individual rather than “team” activities. Facilities for cards 
and other games are also provided in the varied program. 
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‘Twenty-one hours of work and dis- 
were slated for the 
three-and-a-half days. The planners al- 
lowed about 4 hours a day of recrea- 
tion time between 8:30 a.m. and 8 p.m. 

Is that about the right amount? 
Champion people are still not sure, but 
think it probably is. A questionnaire 
sent to all participants found that two 
per cent of those answering said: “too 
much;” 20 per cent voted: “too little,” 
and 78 per cent said “just right.” 

The other problem in setting up the 
recreation program — variety — was 
partly solved by Lake Logan itself. 
Trout fishing is superb. Champion ar- 
ranges to have temporary fishing li- 
censes issued to those who want them, 
for $2.60. A nice added touch is freez- 
ing the fish caught by the anglers and 
providing heat-resistant bags to take 
them home. 

The lake, of course, provides swim- 
ming mountain style—cold, that is— 
popular only among the younger, hard- 
ier men. Similarly, facilities for rowing 
and canoeing are provided those who 
want to use them. Life guards are on 
duty during the recreation periods. 

There is one tennis court. Croquet 
is played occasionally. The four horse- 
shoe pits are popular. Shuffleboard and 
boccie (the Italian form of bowling on 
the green) are very popular. A new 
variety of bowling, using light plastic 
balls and pins on a shuffleboard court, 
also gets good play. 


cussion sessions 





But the heaviest use is made of a 
golf driving range and of a baseball 
batting machine. At the latter the men 
can stand up and swing at mechani- 
cally pitched balls to their hearts con- 
tent, depending on their stamina and 
how many men are waiting their turn. 


ae 


A NEW VARIETY OF BOWLING, USING LIGHT PLASTIC 
balls and pins on a shuffleboard court gets a good play 
from company executives during recreation periods. 









FISHING 





Yd 


“ s 


Boys are hired to shag the baseballs 
and golf balls. A chipping cup and 
green is also available for golfers. 

The recreation is voluntary. No one 
blows a whistle and yells, “All right. 
all out for the sack race.” Variety is 
also important. Participants have a 
choice. They aren't restricted to just a 
few things. 

The Councils also provide sedentary 
activities. All forms of card playing. 
bridge, gin rummy, and poker are 
popular. One night there is a short 
color movie on sports or travel. Group 
singing around the piano is not or- 
ganized, but someone always sits down 
at the piano and starts to play. 


Pa | , 
S _4 Recieational Facilities 
ce LAKE LOGAN 
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Incidentally, the bar is open 45 
minutes before the evening meal and 
from 9 to 10:30 p.m. every night. 
People may stay up as late as they 
wish. Few are late-laters. 

Food is varied, plentiful, and good. 
Sleeping is dormitory style in comfort- 
able Wash rooms are modern. 
clean and ample. Clothing is casual. 


beds. 


and everyone is issued identical light 
rainproof jackets with the Chapaco in- 
signia on them. Many wear these jack- 
ets to work when they get back. 

The key to what Champion considers 
its very important Chapaco Councils is 
that recreation is varied, available, indi- 


vidual and voluntary. 





TROUT FISHING IS SUPERB AT LAKE LOGAN, AND 
Champion arranges temporary fishing licenses, encourages 
men to bring their own tackle, freeze fish to take home. 


15 


W. R. Kelk—J. J. Cunningham 


Control Division, Engineering Department 
E. |. du Pont de Nemours & Co., Wilmington, Delaware 


= good is our recreational program? What do our 
employees think of it? Those are the questions we asked 
ourselves. We knew that the program administered by our 
Engineering Department Employees’ Activities Association 
was a varied one, but we wanted to find out how good 
it was. 

The EDEAA sponsors over forty different activities— 
sports, social and amusement events, clubs, and hobbies. 
The program is planned and carried out by committees of 
employees with only a small professional staff. Ninety-eight 
per cent of the 3700 eligible employees belong. 

In our survey we were interested in checking the spread 
of participation, the recreational interests of our people, 
and their estimate of the benefits which they received from 
the program. We also tried to determine their ideas of 
benefits to the Company. 

The following questionnaire was developed, with ques- 
tions designed as springboards for discussions during the 
interviews conducted by members of the Personnel Rela- 
tions Section. 

A 4% sample of the Department headquarters building 
population (2300), which represents the largest block of 


RMEEELEERRAM ©4 Recreation Program Attitude Survey 





QUESTIONNAIRE FROM 
EDEAA SURVEY 


We're making a study of the EDEAA and I'd like to ask you a few 
questions. Your name will not appear on this ballot, so I'd appreciate 
your frank opinions. 

la. How do you regard yourself—as a very 6% ACTIVE 
active participant in EDEAA activities, 34% AVERAGE 
an average participant, or only an oc- 52% OCCASIONAL 
casional participant? 8% DO NOT 

PARTICIPATE 

b. Can you name some of the major ac- (see box below) 
tivities that you participated in last 
year? LIST: 

2. How would you rate the EDEAA—is it 
a worthwhile activity, just so-so, or isn’t 
it necessary? WHY? 

3a. What do you think are the chief bene- 
fits that you as an individual receive by 
belonging to EDEAA? 

b. What do you think are the chief bene- 
fits that the Engineering Department 
receives by sponsoring EDEAA? 

4. Which of the following benefits of a recreation association do 
you regard as important, and which as least important—so far 
as you yourself are concerned? 


94% WORTHWHILE 
5% SO-SO 
1% NOT NECESSARY 


An opportunity— IMPORTANT NOT IMPORTANT 
a. To meet people in other 83% 17% 
divisions and sections of 
the Department. 
b. To participate in organ- 79% 21% 
ized activities which | 
would otherwise not have. 
c. To introduce my family 60% 40% 
to others. 
d. To keep physically fit. 40% 60% 
e. To meet supervision in- 64% 36% 


formally. 
5a. Are there any activities that you would 
like to participate in that do not cur- 
rently appear on the EDEAA program? 
b. If “YES”, ask: WHAT? 


BACKGROUND INFORMATION: 


(17) YES 
(76) NO 
( 7) NO OPINION 


( ) MAN ( ) UNDER 35 (|) CONTROL 
( ) WOMAN ( ) 35-45 ( ) DESIGN 

( ) 45 AND OVER ( ) ESD 
( ) SUPERVISORY ( ) EXEMPT (|) NON-EXEMPT 
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the membership, was interviewed, Ninety-two persons were 
selected for interviews, representative in terms of divisions 
in which employees worked, ratios of men to women, and 
exempt to non-exempt personnel. Age distribution was 
noted and appeared reasonable. Names were picked at ran- 
dom from IBM lists of employees. Other possible stratifica- 
tions of population, such as job positions, education, travel 
distance from home, and length of residence in the area 
were not considered. 

Interviewers found employees quite agreeable to talking 
over their experiences and impressions of the recreation 
program. Most of them appreciated the opportunity of 
expressing their viewpoints. About a third of the survey 
was conducted by phone. The phone interviews tended to 
stay more closely to the questions as expressed on the sur- 
vey form. Some results of the survey are shown by figures 
on the form. 

Many comments were made as to the benefits to the 
individual or Company. The most frequently-mentioned 
individual benefit was the opportunity to meet and to get 
together with others. There was strong recognition that the 
recreational program promotes better employee relations 
and improves teamwork. This is an important benefit to us, 
since we are part of a large corporation where employees 
frequently communicate directly with those in other sec- 
tions and divisions. 

The activities in which people participated strongly fa- 
vored social affairs. The annual picnic for the employees 
and their families had by far the greatest participation; 
dances came second, followed by the annual clam bake. 
Bowling was the only participant sport among the first 
seven activities mentioned; it was fourth, just above the 
Christmas Party for the employees’ children. 





ACTIVITIES WHICH INTERVIEWEES HAD 
ACTUALLY PARTICIPATED IN DURING THE YEAR 
(Answers from 92 Persons) 

No. of No. of 

Activity Persons Activity Persons 
Family Picnic 37 Christmas Gifts Program 
Dances 28 for Children in 
Clam Bake 19 Institutions 7 
Bowling 15 New York City Trip 6 
Children’s Bridge Lessons 6 

Christmas Party 14 Fashion Show 6 
Mail Order Basketball 6 

Catalog Service 12 Blood Donor Program 4 
Trips to Baseball Games 12 Trips to Ice Follies 3 
Attend Summer Theater 7 Softball 3 
Skeet Shoot 7 Lectures 2 
Golf 7 Garden Club 2 











This survey showed a good reception to the policy of a 
diversified and varied program. Few of the respondents 
had suggestions for additional activities. The heavy em- 
phasis on social activities and surprisingly low (about a 
third) interest in keeping physically fit, is helpful in plan- 
ning future recreational events. 

It is quite simple, and we think profitable, to make an 
attitude survey of employee reaction to a recreation pro- 
gram. The results are a check on the effectiveness of an 
existing program and give information which may be help- 
ful in enlarging or altering a program. The specific ques- 
tions asked should vary according to the objectives of an 
organization’s recreational program. 
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by 
Bill Sherman 


I; you have the kind of company that 
likes to try something new every now 
and then, let me suggest cricket. 
This game has been called every- 
thing from Anglicized baseball to ber- 
serk bowling, but wherever it’s been 


tried. it has met with much enthu- 
siasm. Cricket made its maiden ap- 


pearance in the U. S. as far back as 
1751, but it’s popularity has not been 
widespread. 

For the newcomer, cricket is not 
complicated, nor does it require much 
original expense for equipment. Its 
biggest demand is lots of room. Mini- 
mum dimensions should measure 450 
x 500 feet, but its more desirable to 
have around 525’ x 550’, to allow maxi- 
mum distance for the Ted Williamses. 

The only equipment needed is 2 
wickets, a cricket ball, bats and such 
protective equipment as shin-guards 
and gloves. A wicket is composed of 3 
wooden stumps from 27 to 28 inches 
high, placed a maximum of 9 inches 
apart and mounted on top with small 
strips of wood called ‘bails.’ These lit- 
tle pieces of wood are only a 14 inch 
high and but 43¢ inches wide. 

The ball is slightly smaller in cir- 
cumference than the more familiar 
baseball, but its weight runs from 514 
to 584 ounces compared to the base- 
ball’s 5 to 514 ounces. As you might 
suspect, the cricket cover is thicker and 
harder. 

Cricket bats and baseball bats, how- 
ever, have little similarity. The base- 
ball bludgeons must be all wood; round; 
have a diameter no greater than 2%, 
inches but whose length may extend to 
12 inches. 

The cricket stick has a cane handle; 
its batting surface is wide—up to 414 
inches. Its surface is flat, paddle- 
shaped, and its length is restricted to 
38 inches. 

Cricket gloves are worn only by the 
wicket keeper, on left and right hands 
alike. They best resemble jazzed-up 
copies of hockey mitts. The shinguards 
are worn by the wicket-keeper and the 
batsman. 

Teams are made up of 11 players 
each. In addition to the 2 main posi- 
tions of bowler and wicket keeper (the 
2 spots closest to pitcher and catcher) 
you can find such picturesque posts as 


It’s A 
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RV Anyone For Cricket? 
Wicket 


Stromberg-Carlson’s S-C Club at Rochester, N. Y. brought cricket to the com- 


pany recreation program. The legware 


point, cover point, mid-off, mid-on, 
short slip, third man, square leg, deep 
mid-off and deep mid-on. 

A game is only 2 innings but some 
of these have been known to last 6 
days. After a flip of the coin has de- 
cided which team bats first, the hitting 
team sends a batsman to each wicket. 
A bowler starts play with a stiff-armed 
delivery to one of the batsmen that 
spins off the ground in front of the 
hitter. 

The pitch is made from the bowling 
crease which is 66 feet away from the 
popping crease occupied by the hitter. 
remindful of the 
pitcher’s and batter’s box; the distance 
in baseball between pitching rubber 
and home plate is 60 feet, 6 inches. ) 

The surface in front of the popping 
crease must be firm and level. Matting 
placed over an even surface usually 
guarantees a smooth area as is shown 
in the picture of Stromberg-Carlson’s 
Genessee Valley Park. 

Unlike the baseball pitcher, whose 
foot must be firmly anchored to the 
rubber, the bowler may take as long 


(These creases are 


a run-up as desired, but he must con- 
fine his footwork to the actual line of 
the bowling crease. 
Hitters Delight 

To point out that cricket is a real 
hitter’s game, consider the fact that 
there are no foul balls—the batter can 
hit anywhere. Baseball’s strike zone 
must look like Grand Canyon to a 
pitcher, when compares that to the 


makes it hard to sprint between wickets. 


small wooden bails perched atop the 
wooden stumps. The batter can be re- 


tired when the bowler gets the ball 
past that big wooden paddle and 


knocks off the bails. No wonder the 
pitcher needs only one strike to retire 
a hitter, and smal: wonder also, that 
batsmen have been known to make a 
hundred runs in a single at-bat! 

The runs are scored by safely run- 
ning between wickets after hitting the 
ball. Every time a batsman reaches a 
wicket while his batting teammate is 
doing likewise, a run scores. On long 
hits, the batsman may change wickets 
as many times as possible; each time 
they do so a run scores. 

Whoever is opposite the bowling 
wicket becomes the batsman after the 
ball is returned for delivery. 

Wickets are changed after 6 fair 
balls have hit. Unlike baseball 
the bowler now changes and another 
bowler takes over. None of the other 
positions change, however, so there is 
a complete reshuffling of fielders. 


been 


The British are the originators of 
cricket whose staid customs dictated the 
rest sessions be spiced up with some 
variance of Americans haven't 
decided whether orange pekoe is better 
than beer, but they do agree that it’s 
a good game. 


tea. 


Recreation leaders that like to serve 
up a varied diet 
starved personnel 


to their recreation 
can’t claim any 
longer that theyre ‘stumped’ for some- 
thing new to do. 
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CARTER L. BURGESS ELECTED 
PRESIDENT OF AMERICAN 
MACHINE & FOUNDRY CO. 


Carter L. Burgess, formerly presi- 


dent of Trans World Airlines, and 
chairman of the Citizens Advisory 
Committee of the President’s Council 
on Youth Fitness, (R/M Feb. ’58) was 
elected president of American Machine 
& Foundry Co. in February. 


Office Workers’ Salaries 
Rise Seven Dollars 
In Three Year Period 

The National Office Management As- 
sociation in a survey covering 6,000 
companies found that the average of- 
fice workers’ salary is $64.00 a week. 
This is a $7.00 rise since 1954. Biggest 
gains were made by cost clerks and 
tabulating machine operators. 





5 

IN APPRECIATION—Ken Kellough, 
standing center, corporate Welfare & 
Rec director, points out to divisional 
Wa&R representatives Red Cross plaque 
presented to North American Aviation, 
Inc. ‘‘in appreciation of support of com- 
munity blood service’’. From left, Jennie 
Muncaster, Rocketdyne; Harry Martin, 
Al; Maxine Haun, Autonetics; Kellough; 
Jack Garland, MDD, Estelle Campbell, 
Los Angeles, California. 


FOUR MEMBERS OF THE NIRA 
Travel Council talk travel in the Abbots- 
ford Booth at the Fort Worth Confer- 
ence. From left: Si Kriegel, Crown Hotel, 
Miami Beach, Fla.; Dick Todd, Abbots- 
ford VP; Wally Dowswell, Motorola, 
Chicago; and Ben Kozman, Thompson 
Products, Cleveland, Ohio, Chairman 
of the NIRA Travel Council. Represented 
at the meeting were associate and affili- 
ate members in the travel business. 





For Golf Practice Cages 


AS Pse’ 


Star Co.—Litchfield, Mich. Lincoln 2-2022 








“In all the World... 
In any Season... 
The most beautiful resort 
hotel, anywhere!” 


STANLEY CAMPBELL 
Sales Director 


LEO MORRISON 
Eastern Sales Director 
730 Fifth Avenue 
New York, New York 


JOE LUCKO 
. Midwestern Sales Director 
208 S. La Salle Street 

Chicago, Illinois 
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President 
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Manager 
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RECREATION 
MANAGEMENT 


is designed for the executives 
responsible for industry’s ever- 
broadening scope of recreation ac- 
tivities. It helps you keep up-to-the- 
minute on recreation news. It carries 
complete information and reports on 
all employee activities. Here’s a list 
of subjects to be covered during the 
next few months. 


PICNICS * BANQUETS 
CHRISTMAS PARTIES 
TRAVEL CLUBS * ARCHER’ 
BICYCLING * BOATING | 
ROD and GUN * ICE SKATING 
ROLLER SKATING * SKIING 
SKIN DIVING * SPORTS CAR 
MODEL BUILDING 
HOBBY SHOWS ° OPEN HOUSES 
GOLF + TENNIS 
HORSE SHOES + BOWLING 


Each and every month “RM” 
brings you useful ideas culled from 
the hundreds of letters and reports 
received at the National Industrial 
Recreation Association in its role as 
the clearing house in all matters of 
industrial recreation. Information 
backed by seventeen years of non- 
profit service to industry. 






SPECIAL BARGAIN OFFER «-- 


PLUS EXTRA BONUS 


if we hear from you within 10 days 


YOUR CHOICE OF.. # 





only in RECREATION MANAGEMENT do you get 
a modern, fast reading magazine edited solely for the execu- 
tives responsible for recreation activities. It’s the magazine 
with the most complete round-up of recreation news . . . timely 
industry research and trend analysis . . . how-to-do-it ideas 
and methods. It’s the book packed with features and depart- 
ments covering all of industrial recreation. 





RECREATION MANAGEMENT 
203 North Wabash Ave., Chicago 1, Illinois 


Enter my subscription for one year of RECREATION 


MANAGEMENT and my personal copy of Golf in Industry 
—at the special rate of $4.00. 


Name a aes Ce 
[] Business 

Address [] Home Pn ee a eT asiesaei 

City a Zone ‘a State en 


Your Company Name 


[ ] Check Attached (_] Bill the Company [] Bill me 





HIRST cei 


Just as bowling is first in popularity among industrial 
sports activities, so UNDERLANE ball returns by AMF 
are first and still unequalled for modern design, elimi- 
nation of distraction and increased bowling area on 
the approach. The ball is returned at the REAR of the 
bowling area, where it belongs! 


Industrial leagues in every part of the nation today 


enjoy faster, easier, more convenient bowling at 
AMF “MAGIC TRIANGLE” bowling centers featuring 
UNDERLANE ball returns in conjunction with famous 
AMF Automatic Pinspotters. Both are first in the 
field and never equalled! 


For the name of the “MAGIC TRIANGLE” center near 
your plant, just write to us at the address below. 


BOWL WHERE YOU SEE THE 


AMF PINSPOTTERS INC. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 
AMF Building ¢ 261 Madison Avenue, New York 16, N. Y. 


“MAGIC TRIANGLE” 


TRADEMARK 





